oo 25

o7 ¢y e R A VAR
T 0 el G RS

Viewability

by Mediascope




YHUKalbHOE pelleHue,
B KOTOPOM 06benHEHD!
naHHble 06 oxBaTax/yacToTe
M OaHHble O BUAUMOCTHU




KACTOMU3NPOBAHHbIN

noaxoa K CTAHOAPTAM
BUOUMOCTH

S
“>




a O~ 18 R L B ¥ ‘ » e
. & - t 00'0 ; ‘. ’ ‘ 4 .. '.‘ P 7y 5 J y y ¢
& 4 . 4 l‘ 4 . ..'. ¢ 4 : 1 . D 2 4
“ J‘ 0‘ a..‘ 3 “' 5 4 s p o ; ~ - J
D‘ . . r 4
v Joatresy L RO 4 ¢, . Al 15 $ &
- ‘ . v - - / +° i 4
. o ot . ,J P P 4
- 4:n . 4 i 2 V) ' J': ’ .
. LY . . . . . “ pe > P 2%
s “ .-,. J "‘ .‘ ' 5 jf . ,J 4 '1 ‘ ‘o‘ J 3 “ i J. Y
..-
-
-
- ‘

TMBKOCTb B UHTEIPALIW
KOAA And nnowAgokK

NMOJIHAA
MPO3PAYHOCTb

a . 4 J‘ 3 4 . -
i : 3 TR i a +
LR X 2 -
PRt J ’ ‘ . ‘f . .J‘ J ) ‘J.o 4
‘; ‘ “‘ 4 3 i l ) 2 J -
.., 3 AR 4 d - ) J 3
R | 4 L )
!:o‘ 3 - J" . J )
4‘ 3 "N J ‘.‘
16 e Jk N laj \J 4 /) J“’



PACMNOJIOXEHUE
CEPBEPOB B POCCUH




i
-

BHELLHUW
HE3ABUCUMbBIN
U3MEPUTENb



ﬁ Viewability

Karanor

Ad agency

tal Impressons — 60 495 (

85.4%

Brand 7
Brand1
Brand3
Brand2
Brand5

Brandd

32

Impressions Analyzed — 93

60 495 032

e N
Impr s Analyz ] I
56 260 380 36 297 192
25-50% V1, %~ Total Imp Imp Analyzed
9 54 1 685 62(
[§ ) 609 64 (
6054 343 6351978 5851079
( > 144 )
( 117 )
{ ¢ )b

Mo aHAm

4s-70% Vi

Neproa

B 02.09.2( 0.2(
| Mecsuy fon
Yerpohcrso
Deskt
¢
leorpa®un
Tonexko Poccun

Tun pexnasma

Bpayrep

Nabnmweptt




Adagency \4

60495032 Impressions Analyz Mo aHAM

Total Ir Impressions,

604

nalyzed

Brand 7 22199257 25407913 23 685620

Brandl 13 622 6 938 609 15 640 386

CTapT npoekKTa



